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Hello! I am Felix, 

Product designer with expertise in end-to-end 
design processes, from research and strategy to 
prototyping and validation.  




Experience: B2B and B2C applications, AI-
powered tools, design systems, and branding.  




Approach: Data-driven insights combined with 
creative problem-solving to deliver measurable 
impact.




High fidelity prototyping 
and responsiveness

The Challenge

11.2% engagement rate for 
service scheduling, users 
abandoning the flow due to 
complexity and poor visibility.


My Role

Led discovery, user testing, and 
prototyping. Created high-fidelity 
designs aligned with Audi's Alpha 
design system.


Client: Audi (USA / Canada)



Strategic insights: 
Personas & user stories


Setting the problem


By the user of the personas, I 
can create the right problem to 
solve and bring the best 
solutions in user stories

Client: Perfect Roomies (LATAM)



Discovery: understanding 
user pain points


User Research Insights


Applying survey and user 
testing in order to discovery 
pain points and improvements

Client: Audi (USA / Canada)



Design process: from 
sketches to high fidelity

Rapid ideation

through hand sketches based 
on research findings

AI-assisted refinement

using Figma Make for quick 
visual iterations

High-fidelity prototypes

aligned with the design system

Client: Kraft Heinz (France)



Design system: building 
scalable foundations


Design Tokens

develop the concepts and basic 
styles

Components

setting all components, ways of 
using and examples

Documentation

Usage guidelines, accessibility 
standards, responsive patterns

Client: Coca-Cola (Latam)



Data analysis - insights that 
drive design decisions

User research

Data-driven personas from 
behavioral insights, surveys

Performance metrics

Interpretation and recommendations, 
heuristic analysis

Competitive analysis

Gap analysis and opportunities

Client: Audi (USA / Canada)



Web Design: crafting digital 
experiences


Landing pages

conversion approach 

Websites

exploring storytelling, E-commerces 
standards

Client: Ourofino Agrociência (Brazil)



Email marketing: strategic 
design for conversion

Open rate optimization

A/B testing, mental triggers, UX 
writing

Engagement Strategy

Personalized content, visual 
hierarchy, clear CTAs

Conversion focused

Strategic placement, mobile-first 
design, landing page alignment

Client: Pastel Sixteen (UK)



Branding

Identify the market

by research and expertise

Bring the concepts to life

explore a possibilities of 
concepts like positioning, 
archetypes and brand map

Creating the materials

developing the logotype, brand 
guidelines and complementary 
deliveries

Client: RHI Magnesita (Austria)



 Illustration: visual storytelling 
& communication

Digital & Handmade 
Illustrations

Infographics, icons, 
personalized content

Client: Twitter (AR)



Let's Create Together 


From discovery to delivery, I'm committed to 
creating experiences that work.
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